Programmatic

Success

OR

Campaign

Distress

Is your programmatic campaign set up for success or doomed for distress?

Take our quiz to ﬁnd out.
How many
goals does your
campaign have?

One
goal

Multiple
goals

Distress
Define and get buy-in on a
clear goal, such as CPA or CTR.
Optimizing to multiple goals
equally will result in both
goals underperforming.

Do you turn your
campaigns on and off or
is it “always on?”

Always
on

Turn on
and off

ON
OFF

Distress

“Always on” campaigns
ensure you maintain a digital
presence, constantly build
your brand and complement
other marketing eﬀorts.

Do you use different
creative sizes across
devices and channels?

Yes

No

We develop
creative and use
across ad units.

Distress

Did you know that 65% of
digital time is now spent on
mobile devices? Each
environment needs
uniquely sized creative.

Is video included in
your display strategy?

Yes

Not yet

We plan ahead
and create high
quality video.

We use static
images most of
the time.

Distress

Consider video as part of
your marketing mix. 95%
of a message is retained
when seen in a video.

Based on
performance

How do you optimize
a campaign?

Based on
audience
proﬁles

Distress

Optimization should always be
based on data and done
throughout the lifecycle of a
campaign. Pick a partner that
has an intuitive and accurate
reporting and analytics center
that you can log into and
access data.

Do you use mobile
to drive online to
ofﬂine conversions?

Yes

It can
do that?
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Distress

Geo-fencing technology
and conversion zones
deliver enhanced reach
and trackable lift to
in-store foot traﬀic.

Very
important
We use localization
for programmatic
campaigns both big
and small.

How important
is local to your
display strategy?

Not that
important
We’re a national
brand and target
display messaging
nationally.

Distress

Local nomenclatures,
preferences and buying habits
change drastically from
region to region. Ensure your
ads are relevant no matter
where the viewer is.

Congratulations, you have achieved:

Programmatic

Success
Interested in learning more about how to make your programmatic eﬀorts successful?
Contact us at hi@simpli.fi.
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