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Simpli.fi’s Political Marketers Playbook

Localized Programmatic: An Untapped Opportunity for
Political Marketers
The political advertising space has seen robust growth over the past few primary and midterm election
seasons – with a predicted $8.5 billion in political ad spend for 2018 (Borrell Associates). Out of that total
spend, digital media will account for $1.8 billion – a 22% share – and most of it will be spent on the local
level (StreetFight). Around half of all digital ads are expected to be placed programmatically, and mobile
will be playing a big role. It’s an exciting time in which to be a political marketer today.

Five Political Ad Spend Stats That
Every Political Marketer Needs to Know

Political ad spend is projected to

grow by 2.5% in 2018 as compared
to the last midterm election in
2014 – with an estimated

Digital media will account for

$1.8 billion in Political Ad
Spend – a 22% share – most of
it on the local level.

$8.5 billion in total spend.
Nearly
More than

1/2 of money spent

1/2 of political spending

on digital will be programmatic.

on political advertising in 2018
will come from PACs and special
interest groups registered on the
state or local level.

Bolder, more dramatic use of
mobile as a campaign-marketing
tool is foreseen in 2018.

Sources: Borrell Associates, MediaPost, StreetFight, Washington Examiner
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Historically, marketers have focused their political campaign advertising efforts on large TV advertising
buys, phone banks, direct mail pushes, radio advertising, and more. However, today’s political advertising
landscape has changed dramatically, and the most successful political marketers are adapting their
advertising strategy – and fast.
So, what’s changed?
Borrell Associates estimates that traditional mass advertising is on the decline with broadcast television
comprising 39% of total political ad spend in 2018, down from 57% in 2014. As political marketers attempt
to keep pace with a digital world, the political climate is constantly changing and evolving in real time.
Traditional forms of advertising simply won’t cut it any more. Just ask the McCain and Romney campaigns
who both fell short to a nimble Obama movement that harnessed the power of digital in his 2008 and 2012
campaign victories. It’s becoming increasingly clear that savvy political marketers are gradually moving away
from traditional media in favor of digital advertising.
On top of that, programmatic advertising tools and technology, previously only used for large national
political buys, are now accessible for all political advertisers who want to effectively scale localized audiences,
messages, and budgets in real- time.
Based on insights from thousands of political accounts and active political campaigns on the Simpli.fi
platform, this playbook is written specifically for advertisers who handle marketing for political campaigns.
Read on to discover how Simpli.fi can help deliver on the following goals for political marketers:

Build Political
Campaign Awareness

Ramp Up
Fundraising Efforts

Build An Effective
Volunteer Base

Convert
Fence Sitters

Track Polling Location
Conversions

VOTE

Reach Voters and Get
Out The Vote (GOTV)
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The Internet Has Forever Changed
the Political Advertising Space
The advent of the digital world has made political campaigning more dynamic than ever before. Campaigns
face the same old challenges, but on an exponentially broader and faster stage. Paradoxically, the significance
of localized political advertising has only increased in this new environment.
As political campaign spending ramps up for the 2018 mid-term elections, we are reminded of the phrase “All
politics is local” from former Speaker of the U.S. House of Representatives Tip O’Neill. These words could not
be truer today. As marketers face the challenge of implementing scalable advertising tactics that effectively
reach the right target audience, it is more important than ever before to localize advertising efforts in order to
reach the right voter, at the right time, with the right message.
We believe political marketers have an untapped opportunity – localized programmatic. A strategy must
be created that can target and reach individual voters by customizing creative to local audiences. This will
translate to maximum impact and less wasted impressions, delivering a higher ROI for your political campaign.
This guide will help political marketers, both at the agency and local media level, gain an understanding of
how localizing audiences, messages, and budgets in real-time will deliver higher performance at scale, while
providing deeper insights that enable political advertisers to continually improve their marketing efforts.

Political campaigns have an untapped opportunity
for increased relevance and performance by localizing
audiences, messages, and budgets in real-time to
individual voters. The solution is localized programmatic.

How Successful Political Marketers are Reaching
Potential Voters with Localized Programmatic
As the data shows, the political advertising landscape is rapidly changing. Not to mention that every voter has
a unique set of interests. In a world where every vote counts, it is essential to create customized messaging
to a local audience and reach voters in the moment that matters most.
Simpli.fi has worked with many political marketers, their agencies, and local media groups on political
advertising campaigns over the years. Drawing on this experience, we have identified several
recommendations for political marketers to adopt in order to run successful localized programmatic campaigns.
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Reach Voters in the Moment that Matters Most
Before we dive in, let’s review the six main goals of political marketers:
1. Build Political Campaign Awareness
2. Ramp up Fundraising Efforts
3. Build an Effective Volunteer Base

4. Reach Voters and Get Out The Vote (GOTV)
5. Convert Fence Sitters
6. Track Polling Location Conversions

With these goals in mind, Simpli.fi provides a first-class solution for you and your clients
during this political season. By using a variety of the targeting tactics listed below, you can
create an effective and unique localized programmatic campaign with a customized audience,
and successfully reach voters at the right time and place with digital targeted advertising that
will make a difference.
1. Addressable Geo-Fencing
2. Geo-Fencing with Conversion Zones
3. Geo-Fencing with Event Targeting

4. Keyword & Category Contextual Targeting
5. Search Retargeting
6. Site Retargeting

Build Political Campaign Awareness

ELECTION

Over 77% of Americans go online on a daily basis, and roughly 43%
of U.S. registered voters search for more information about political
candidates or hot topic issues after seeing a digital ad (eMarketer).
Political marketers need to make sure they are scaling their advertising
efforts with the basics in order to effectively reach potential voters as
they perform online activities.
Show Relevant Ads to Potential Voters Browsing the Web with
Search Retargeting and Contextual Targeting
Activate search retargeting, keyword contextual, and category
contextual targeting for issue-oriented topics. Reach voters who
are actively searching for or reading about subjects such as gun
control, immigration, tax reform, environmentalism, and more.

ELECTION

2018

2018
ELECTION

2018

Target potential voters based on the keywords they search or
use contextual targeting to look at the category or keywords
of the pages a person is viewing and serve them ads relevant
to your political campaign. You can create a custom list of
keywords or categories related to your campaign, and serve
relevant ads to the users as they read content and gather
information to inform their vote.
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Online data is not the only data political marketers should take advantage of when trying to drive awareness
and voter consideration for their political campaign. Over 50% of advertisers today are using location data
to target the right voter at the right time through the ubiquitous use of mobile data and location services
(Local Search Association). Even early on in the awareness and consideration stage, it is important for political
advertisers to put location data to use in order to effectively reach voters and make a difference.
Utilize Geo-Fencing to Narrow Down Initial Targeting Efforts
With Simpli.fi’s Geo-Fencing technology, political advertisers can target potential voters as they visit
specific geographic areas. Geo-fencing is the most advanced location-based mobile advertising technology
powered by latitude and longitude data. Political marketers can draw custom targeting shapes around
districts, precincts, ZIP codes, and neighborhoods that lean towards a particular candidate or party to
drive further awareness around their political campaign. The ads are then targeted to those seen within
the geo-fenced area and, since the time period can be adjusted from one minute to one month, an initial
media blitz can give a candidate the push needed to drive further voter consideration for their campaign.
Precisely Target Specific Households at Scale with Digital Advertising
Leverage address data from voter registration rolls, prospecting lists, and more by targeting those
individual households on each list with digital ads using Simpli.fi’s Addressable Geo-Fencing technology.
Political marketers can use Addressable Geo-Fencing as a stand-alone targeting tactic or to improve
the results of addressable TV campaigns, direct mail campaigns, and other marketing efforts that target
specific households – all to drive initial campaign awareness and voter consideration. With free list
onboarding, an approximately 90% address-list match rate, cross-device matching, and the ability to target
up to one million addresses per campaign, political advertisers are finding Addressable Geo-Fencing to be
the ideal way to precisely target households at scale.

Ramp Up Fundraising Efforts

It goes without saying that money matters in politics regardless of
who is running for office. Digital fundraising has become an integral
part of political campaigns at every level. Consider these digital
targeting strategies for successfully reaching donors:
Site Retargeting: Those who have visited your website have
already signified an interest in your campaign and can be
retargeted with messaging that encourages donation support.
Serve them ads instantly or at a later time as they continue to
surf the web, keeping your political campaign and donation
opportunities top of mind. Site retargeting is a powerful and
high-performing targeting tactic that is recommended for all
political advertisers. Be sure not to miss out on the opportunity
to secure donations from this ideal target audience.
Search Retargeting and Contextual Targeting: As voters are searching for and reading relevant
content on topical issues that your campaign supports - such as gun control, immigration reform,
gender workplace diversity, etc. - you can target them for donations by tailoring the message to hit
each voter on a personal level when it matters most to them.
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Addressable Geo-Fencing: With Simpli.fi’s Addressable Geo-Fencing, you can extend the reach of existing
donor target lists that you use for call time, direct mail fundraising efforts, event mailing lists, etc., and
improve the results of these traditional fundraising efforts by targeting those same addresses with mobile,
video, and OTT/CTV ads.
Geo-Fencing Relevant Locations: With Simpli.fi’s Geo-Fencing technology, political advertisers can
target potential donors that visit specific geographic areas. Political advertisers can create custom shaped
geo-fences around various areas where they desire to target voters such as neighborhoods with certain
demographics that fit a typical donor profile, specific parts of town, etc., and then serve ads encouraging
them to donate to the campaign.
Geo-Fencing with Event Targeting: Already executing on various events for campaign fundraising?
Geo-fence the event location using Simpli.fi’s Event Targeting technology and capture an audience of
potential donors. You can then retarget at a later date following the fundraising event encouraging them
to donate.
By using the above efforts, Simpli.fi can help bring in a large number of new donors to a campaign, or resolicit
from existing donors – allowing for continued involvement throughout the lifecycle of the political campaign.

Build a Volunteer Base That Makes a Difference

Localized political advertising that generates passion and conviction can build a motivated core group
of volunteers to help get out the vote and rally a community. Simpli.fi’s digital targeting solutions can be
effectively used to target individuals who view a candidate favorably.

Site Retargeting: Retarget those who have signified an interest in your campaign with messaging
centered around volunteer opportunities by utilizing Simpli.fi’s Site Retargeting technology. Similar
to how you can reach those who visited your website regarding fundraising opportunities, political
advertisers must also take advantage of site retargeting to effectively reach this same audience and build
a strong volunteer base.
Search Retargeting and Contextual Targeting: As we previously mentioned, the ability to tailor
messaging to hit each voter on a personal level is priceless when it comes to successful political
campaigning. With Simpli.fi’s Search Retargeting and Contextual Targeting capabilities, political marketers
can drive volunteer efforts by targeting voters as they search for and read relevant content on issueoriented topics that relate to the political campaign. Those reading relevant topical content are likely
interested in supporting a cause – and what better cause than your political campaign.
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Addressable Geo-Fencing: Make use of your current donor database and look to them for volunteer
time as well. If they’ve already agreed to donate money to your cause, they may also be willing to donate
time. Use Simpli.fi’s Addressable Geo-Fencing to target those households on your donor list with digital
advertising. Political advertisers can upload up to one million street addresses into the Simpli.fi platform
and then target with mobile, video, and OTT/CTV ads.
Already hitting certain households with direct mailers to promote volunteer opportunities? Addressable
Geo-Fencing can improve the results of these marketing efforts and target those same households with
digital ads – extending the reach, improving the frequency, and even providing foot traffic attribution by
layering in Conversion Zones around your political campaign headquarters. Track an uptick in foot traffic
to your headquarters to see how your advertising campaign is performing.
Geo-Fence Relevant Locations: Most likely, you’ve noticed that your current group of active supporters
fits into a certain age category or household level income, which would suggest other people from the
same demographic would be willing to participate as well. By geo-fencing certain districts, precincts, ZIP
codes, and neighborhoods with certain demographics that lean towards a particular candidate or party,
you can extend the reach of your current volunteer base.
Other relevant locations worth targeting for volunteer efforts might be local college campuses, senior
citizen centers, churches, etc. College students are always looking for a chance to improve their resume
and being involved with your campaign does just that. Similar to college students, senior citizens have
a lot of time on their hands, and are likely looking for ways to volunteer their time and fill up their day.
Churches are also a good place to recruit volunteers since they are hubs for community involvement.
By geo-fencing these local groups, you can actively recruit volunteers from a variety of places in your
community.
Similar to Addressable Geo-Fencing volunteer efforts, you can layer in Conversion Zones while geo-fencing
relevant locations and see what type of volunteer foot traffic your campaign drives.
Geo-Fencing with Event Targeting: Already planning on hitting the streets to get the word out about
volunteer opportunities? Geo-fence local events that you attend around town and retarget those
event-goers at a later date, reminding them of your volunteer opportunities. Don’t forget to geo-fence your
campaign events as well. People who come to these events are already supporters or likely want to find
out more about your campaign. This is a great opportunity to gain volunteers who will donate their time
and help you get out the vote and win.

In order to remain competitive in a fast-paced election season,
political marketers must employ a localized programmatic strategy
that reaches across digital tactics and channels.
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Successfully Reach Voters and Get Out The Vote (GOTV)
As Election Day rounds the corner, it becomes increasingly important to
reach out to potential voters and Get Out the Vote (GOTV). If supporters
don’t show up to the polls, all the above efforts are a waste and it won’t
matter how polished your digital ads were, how attractive your mailers
looked, or how much money you raised. In the end, you need votes.

VOTE

GOTV strategies have increasingly incorporated digital mediums over the
past few election cycles to successfully drive voters to polling locations
on election day, as they allow political marketers to pivot quickly,
improve efficiencies, amplify their voice, expand reach, and reduce
wasted ad spend.

D
T
S
A

Addressable Geo-Fencing: Knocking on doors is perhaps the most
laborious yet essential piece to GOTV. You likely have a plan in place
as to which households to target leading up to Election Day. Why not
also hit these same households with digital advertising while you are
at it? With Simpli.fi’s Addressable Geo-Fencing, you can serve digital
ads across multiple devices within the household – extending reach
and improving frequency of your door-to-door efforts. Don’t forget
to layer in Conversion Zones to track online-to-offline foot traffic at
polling locations.
Geo-Fencing: You’ve identified districts, precincts, ZIP codes, and
neighborhoods where voter turnout is critical, and you likely have
door-knockers and phone callers hitting these voter lists hard.
However, with potential voters spending more and more time online,
mobile display ads can help fill a crucial gap when GOTV. Here is your
chance to geo-fence those pre-identified areas and deliver digital
ads in the moment that matters most. Here, too, you can layer in
Conversion Zones to determine what type of uptick in foot traffic to
polling locations your ad campaign had.
Geo-Fence with Event Targeting: Target like-minded voters with
Simpli.fi’s Event Targeting technology and GOTV. Those that attend
political events specific to certain parties or candidates are ideal
audiences primed for retargeting efforts in the days leading up to
an election. With Simpli.fi, you can geo-fence events like political
conventions, rallies, debates, and more to capture a group of
likeminded voters and retarget them at a later date.

D
T
L

I VOTED

GOTV Strategies have increasingly incorporated digital mediums over the past few
election cycles, resulting in driving more voters to polling locations on election day.
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Convert Fence Sitters

GOTV is an important step in driving voter turnout, especially for solid
supporters. However, how can you effectively reach those pesky fence
sitters and convert them into actual voters? The answer is simple – you
need to hit them at a critical time that matters most and, in order to do
so, it is important to understand the role of timing in advertising.
Range of recency is important because political marketers don’t
always want to target someone who just took an action. Some
political marketers might want to target potential voters while they
are researching certain topics. Others might want to catch them right
before polling locations open. Or, you might want to time a message
after a campaign event such as a rally or convention. With Simpli.fi, you
can utilize a variety of the previously mentioned targeting tactics and
time your messaging to be delivered at the moment that matters most,
keeping your political campaign top of mind.

Recency
The promise of programmatic marketing is simple: serve the
right ad to the right person at the right time. In order to make this
happen, you need to be able to buy digital inventory and serve
ads to a dynamic audience at the right time and place. However,
the targeting value of an audience can vary significantly based on
when their action or behavior took place.

ELECTION DAY

Simpli.fi’s unique use of unstructured data means that we target,
bid, optimize, and report at the individual data element level.
Unstructured data also helps us time the delivery of an ad with precision because Simpli.fi
retains the timestamp associated with each piece of data. This highly valuable data point allows
advertisers to serve a targeted ad to a potential voter instantly or up to 30 days.

Connecting Advertising to Foot Traffic:
How to Measure Voter Conversions
and Foot Traffic Lift in Polling Visits

Even the most thoughtful advertising and effective
targeting isn’t much good if you can’t measure
its impact. Political marketers have a unique
opportunity with Simpli.fi to track offline, or “last
mile,” conversions to polling locations in order to
truly measure the success of their advertising efforts.

I VOTED

I VOTED
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As previously mentioned, advertisers have the ability to layer in Conversion Zones with Addressable
Geo-Fencing and Geo-Fencing efforts, allowing political advertisers to accurately gauge and optimize mobile
campaign effectiveness by tracking online-to-offline conversions. By using Simpli.fi’s Geo-Conversion Lift
metric, political marketers can determine which polling location foot traffic naturally converted and which
was influenced by an ad.
Key metrics political marketers can access via Simpli.fi’s Geo-Conversion Lift Dashboard include:
• Campaign Conversion Rate*: The percentage of users who were detected in a target zone, were then
served an ad, and were then detected in a Conversion Zone for the same campaign.
• Natural Conversion Rate*: The percentage of users who have been detected in a target zone, not served
an ad, and then detected in a conversion zone for the same campaign.
• Geo-Conversion Lift*: Percentage difference in Campaign Conversion Rate vs. Natural Conversion Rate.
• New User Campaign Conversion Lift*: The campaign conversion lift with repeat converters excluded.
• Natural Days to Convert: The average number of days it takes users, whether they’ve been served an ad
or not, to go from a target zone to the Conversion Zone.
• Campaign Days to Convert: The average number of days it takes users who were served an ad to go from
a target zone to the Conversion Zone.
*With breakouts of daily new and repeat users to further increase transparency of conversion metrics.

Simpli.fi’s political clients find our Conversion Zone technology and Geo-Conversion Lift capabilities to be
incredibly powerful tools for enriching advertising performance, tracking online-to-offline conversions, and
understanding what is most effectively driving voters to polling locations.

Leverage Your Current Video Assets
Do you already have video creative that you currently use for mass media
campaigns such as traditional TV buys? With Simpli.fi, you can use that
same creative for OTT/CTV advertising and programmatic video. Reach
voters across all screens within their household, including the big screen!

VOTE

With OTT/CTV being the next big wave in digital advertising, political
marketers can take advantage of existing creative assets that they are
already using for traditional TV and reuse them on OTT/CTV and across
other household devices such as desktop, mobile devices, tablets and
more. Mirror your TV audience online through a combination of the
targeting tactics mentioned throughout this playbook.

Moving from Ideas to Action
Simpli.fi works with many political marketers seeking to localize and personalize their targeting while
measuring the tangible impact their campaign had on foot traffic to polling locations. Here we’ve included a
real-world example that will help you see how to drive voters to the polls.
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CASE STUDY

I VOTED

I VOTED

I VOTED

Political candidate drives voters to the
polls with Addressable Geo-Fencing
from Simpli.fi.
THE CHALLENGE
Political advertising spending is expected to exceed $8.5 billion in 2018. In such a saturated
and competitive environment, it can be difficult to stand out in the crowd. From local
candidates to super PAC-funded national campaigns, political advertisers often find it
challenging to target a relevant, localized audience while also achieving the desired reach
and frequency. It’s even tougher to  determine the impact that advertising has on the
number of voters and the election result.
In the pivotal days leading up to a local Circuit Court Judge election, one candidate was
looking to build awareness about her platform and the election, as well as drive voters to
the polling booths.  The candidate and her campaign staff knew they needed an innovative
digital advertising strategy  to complement their traditional marketing efforts in order to win
a competitive election race.
In partnership with their advertising agency, they learned that they could utilize Addressable
Geo-Fencing with Simpli.fi to take advantage of a proprietary list of potential voters’ home
addresses and expand upon existing address-level marketing efforts to target individuals at
these addresses with mobile, video, and/or OTT/CTV ads.
With only one week to go until the election, the campaign staff’s goal was to maximize
impressions and achieve a high CTR. They also wanted to utilize conversion zones to gauge
the impact that the campaign had on the number of voters who went to the polls. It was an
extremely close race, and every vote was going to count.
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CASE STUDY

THE SOLUTION
Simpli.fi, in collaboration with the campaign staff and their agency, developed a strategy
to 1) digitally target specific addresses in order to build awareness about the candidate
among a relevant audience; and 2) drive voters to polling locations and track online-tooffline conversions.
First, the advertiser uploaded the list of more than 35,000 addresses that they wanted
to target into the Simpli.fi platform. Using GPS data based on plat lines, Simpli.fi
automatically matched these addresses to the exact physical location, shape, and size
of each address. The system then built a geo-fence targeting zone around each precise
address in order to capture an audience of individuals at each location.
Addressable Geo-Fencing allowed the advertiser to target users associated with each
distinct household across multiple devices. Over the six days prior to the election and
the day of the election itself, Simpli.fi delivered mobile, tablet, and desktop ads to users
captured in the individual geo-fences.
Finally, for election day, Simpli.fi added conversion zones around 45 polling locations.
This would track the number of users who were delivered an ad and who then visited one
of the polling locations on election day, helping to gauge the impact that the advertising
campaign had on voter turnout.

THE RESULTS
Over the course of the weeklong advertising campaign, Simpli.fi delivered a high CTR of
.15%. Additionally, the campaign produced 288 geo-fence conversions on election day.
That is, 288 people were targeted via Addressable Geo-Fencing and then visited a polling
location on the day of the election.
Most importantly, the judicial candidate won an extremely close election. In fact, the race
was decided by less than 150 votes! In a competitive landscape, the political campaign
was able to reach a relevant audience in a timely manner and measure the impact on
voter turnout with an innovative address-level advertising strategy.
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Final Thoughts
Political marketers are increasingly turning to Simpli.fi’s core suite of localized programmatic solutions
to effectively reach voters, influence fundraising and donation initiatives, and measure the impact
advertising has on their overall political campaign success in ways they never could before. By using
Simpli.fi’s unstructured data elements, political advertisers can inform larger campaign strategies by
finding early insights on what resonates with supporters, what motivates undecided voters, and how
different messages perform in different regions.

VOTE

We’d love to partner with you. Interested in learning more about how to
make your localized programmatic efforts successful?
Contact us at hi@Simpli.fi.
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